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Introduction
“Pinwheels for Prevention™” is a state and nationwide public awareness campaign
that puts a new spin on prevention. The campaign uses community activities and
public policies to prioritize prevention right from the start, making sure child abuse
and neglect never occur.
The pinwheel represents hope, health

and happiness.

This uplifting symbol of

childhood represents our efforts to ensure the healthy development of children, while
recognizing that child development is a building block for community and economic
development.
When children don’t have equal opportunities for growth and development, we put
the future of our society at risk. Focusing on innovative programming that lays the
foundation for children’s later growth and development reduces the possibility of more
serious problems occurring later.
The fact is, when we invest in healthy child development, we are investing in
community and economic development.
That is why Missouri KidsFirst and Prevent Child Abuse America invite you to join the
“Pinwheels for Prevention™” campaign in Missouri. More information about how you
can get involved, order pinwheels, and learn about this movement can be found in the
Toolkit. We encourage you to take action and join us now.
Thank you for your support!

Available options to be part of the
Pinwheels for Prevention campaign in Missouri.
Missouri KidsFirst would like your involvement to be as easy as possible. The following
proposals describe how your business can help make an impact on the healthy growth and
development of our state’s children:
a. Direct PackSponsor one or more pinwheels for $20 each. The Pinwheels will be displayed in the
Missouri KidsFirst “Pinwheel Garden” at the Missouri State Capitol on April 11, 2012.
b. Hosting PackSell pinwheels to customers for $1 each. Missouri KidsFirst will provide all the necessary
materials to display and explain to customers what the pinwheel represents and its importance.
c. Point of Purchase PackAllows customer, through a UPC barcode provided by Missouri KidsFirst, to add a $1
donation to their purchase.
d. Plant a Garden PackPurchase pinwheels for $0.80 each and create a “Pinwheel Garden” or other pinwheel
events. A minimum of one hundred pinwheels must be purchased and Missouri KidsFirst
asks that you summit a digital photo of your garden to be published on our website.
All options come with a “Proclamation Poster” where your business can sign its name and
show commitment to ending child abuse. The Proclamation poster is available electronically as well, and you will receive recognition for your efforts on the Missouri KidsFirst website.
Missouri KidsFirst also has a signature collection of pinwheel jewelry available
for purchase. Visit our website at www.missourikidsfirst.org
to place your order or submit the order forms provided
in this toolkit to Missouri Kidsfirst.

Pinwheels for Prevention™ 2012 Order Form
Billing/Shipping Information
Name:

__________________________________________________

Address:

__________________________________________________

City:		

__________________________________________________

State:		

_______________________ Zip: ______________________

Phone:

__________________________________________________

Email:

__________________________________________________
Pinwheel order Pack

Quantity of
Pinwheels

Price per
Pinwheel

A- Direct Pack

$20.00

B- Hosting Pack

$1.00

C- Plant a Garden Pack (100 minimum order)

$0.80

Total

Total $
D- Please contact Missouri KidsFirst if your interested in “Point of Purchase Pack”

Shipping and handling will be billed separately based on actual cost of postage.
Shipping and handling will not be billed if you pick up the pinwheels at our office.

Payment Method (Make checks payable to Missouri KidsFirst.)
Check		VISA		MasterCard		DiscoverCard
Card Number: ______________________________________________
Security No: ________________________________________________
Amt Authorized: _______________ Exp. Date: ___________________
Name on Card: ________________ Signature: ___________________
Card Holder’s Address: _______________________________________

Send form to:
Missouri KidsFirst
520 Dix Road, Suite C
Jefferson City, MO 65109
or Fax to: 573-632-4601

Pinwheels for Prevention™ 2012 Jewelry Order Form
Billing/Shipping Information
Name:

__________________________________________________

Address:

__________________________________________________

City:		

__________________________________________________

State:		

_______________________ Zip: ______________________

Phone:

__________________________________________________

Email:

__________________________________________________
Item

Item

Pinwheel Lapel Pin - 1-3/8” in height, made from Zinc
alloy die casting with enamel

3.00

Necklace - 5/8” pinwheel pendant on 16” chain

42.00

Necklace - 5/8” pinwheel pendant on 18” chain

45.00

Pierced Earrings on post

38.00

Pierced Earrings – drop

38.00

Pinwheel Charm 3/4” add to your own chain or bracelet

28.00

3/4” pinwheel on Tiffany-style toggle bracelet 7” long

90.00

3/4” pinwheel on Tiffany-style toggle necklace 17” long

160.00

Quantity

Total

Total for Merchandise $
Shipping & Handling ($2.75 per item) $
Grand Total $
Payment Method (Make checks payable to Missouri KidsFirst.)
Check		VISA		MasterCard		DiscoverCard
Card Number: ______________________________________________
Security No: ________________________________________________
Amt Authorized: _______________ Exp. Date: ___________________
Name on Card: ________________ Signature: ___________________
Card Holder’s Address: _______________________________________

Send form to:
Missouri KidsFirst
520 Dix Road, Suite C
Jefferson City, MO 65109
or Fax to: 573-632-4601

Pinwheels for Prevention™ posters.
Missouri KidsFirst provides a
“Pinwheels for Prevention”
poster with every order. An
eye catching design created
to attract people and learn
more about the movement.

Pinwheels for Prevention™

Sponsor pinwheels for prevention with Missouri KidsFirst and join
the movement to prevent child abuse.
Pinwheels are a playful and uplifting symbol that represent hope,
health and happiness. Everything we desire for our children.

w w w. m i s s o u r i k i d s f i r s t . o r g

Child Abuse Prevention Month
Proclamation
Whereas, preventing child abuse and neglect is a community responsibility affecting
both the current and future quality of life of a community;
Whereas, child maltreatment occurs when people find themselves in stressful situations,
without community resources, and do not know how to cope;
Whereas, the majority of child abuse cases stem from situations and conditions that are
preventable in an engaged and supportive community;
Whereas, child abuse and neglect not only cause immediate harm to children, but are
also proven to increase the likelihood of criminal behavior, substance abuse, health
problems such as heart disease and obesity, and risky behavior such as the use of
alcohol, tobacco, and illegal drugs;
Whereas, all citizens should become involved to provide safe, nurturing environments
for children in all areas of their lives – at home, in school, and in the community offering
them the opportunity to grow up to be caring contributing members of the community;
Whereas, effective child abuse prevention programs succeed because of partnerships
created among citizens, social service agencies, schools, faith communities, civic
organizations, law enforcement agencies, and the business community;
Therefore, I do hereby proclaim April as Child Abuse Prevention Month and call upon
all citizens, community agencies, faith groups, medical facilities, elected leaders, and
businesses to increase their participation in our efforts to support families, thereby
preventing child abuse and strengthening the communities in which we live.

Signature ________________________________________ Date _____________________

The Proclamation Poster is a
symbol of your commitment to
join Missouri KidsFirst and put an
end to child abuse and neglect.
Adding your logo to the poster
and signing the proclamation
help you to personalize and build
a connection between your
business or organization
and Pinwheels for Prevention.

Pinwheels for Prevention™ signature jewelry collection.

Pinwheels for Prevention
Signature Jewelry.

Missouri KidsFirst is proud to make available the Pinwheels for Prevention Jewelry
Collection. By wearing an item from this Collection, you will make a statement
that all children deserve to be raised in healthy communities, free from abuse
and neglect. A beautiful and elegant design with the perfect combination of silver and blue, the pinwheel jewelry can be a gift for love ones and increase the
awareness that child abuse can be prevented if we all work together.

Missouri KidsFirst
A statewide network of individuals, programs and organizations committed to
protecting Missouri’s children by improving the response to child victims and ending
the cycle of abuse in our communities.
Our Vision:
To invest in the future of Missouri children by ending child abuse.
Our Mission:
“Preventing, intervening and treating child abuse and neglect thereby improving the
quality of life for Missouri’s children.”
Our day-to-day work is supported and most of all guided, by four main values:
Integrity - A priority for Missouri KidsFirst that must be reflected in every activity and
decision the organization makes. Encompassed with transparency, fiscal responsibility and
accountability, our commitment to integrity will continuously strengthen the organizations
image and reputation.
Expertise - Providing the latest and most reliable information to accomplish the mission
is vital for Missouri KidsFirst success. The production of innovative, practical and sound
solutions will be the outcome of specialized and up-to-date research.
Efficiency - The ease with which the organization operates is an essential factor for Missouri
KidsFirst success. The organization will evaluate its accessibility, flexibility and delivery of
services on a regular basis.
Stability - A stable image and reputation helps Missouri KidsFirst build and strengthen
family, community and partner relationships. Simultaneously, economic
security also contributes to the stability of the organization to perform
all its activities and succeed in every goal set by the organization.

Five important steps to prevent child abuse.
Care for Yourself
When problems of everyday life pile up and you feel overwhelmed - take
time out so that you don’t take it out on children. Learn the facts about
child abuse and pay attention to the children in your life.
Care for Children
Spend time listening to a child, reading to a child or playing a computer
game with a child. Children need to know that they are appreciated, loved
and capable of following their dreams.
Care for Others
Support others with the children in their lives. Child abuse and neglect is a
community issue and we can create our homes, schools and communities
to be places where children are treated with respect.
Get Involved
Ask your community leaders, groups and institutions to develop services to
meet the needs of children and families. Volunteer at agencies that support
children and families. Stay informed about local, state and national
policies that impact children.
Report
If you have reason to believe a child has been or may be
harmed, call the Child Abuse Hotline at 1-800-392-3738
or 911 for law enforcement.

Get involve with Pinwheels for Prevention™
As an individual, local business or organization, we invite you to become a part of the Pinwheels for Prevention
campaign.
As an Individual You Can:
Write to your elected official about the importance of preventing the abuse and neglect of children.
Purchase pinwheels and plant your own pinwheel garden.
Talk about prevention in your community.
Organize a small fundraiser to raise awareness in your community.
Serve on a committee or board.
As a Local Organization You Can:
Organize your own Pinwheels for Prevention campaign by purchasing pinwheels and planting a garden.
Join Child Abuse Prevention Month activities in April or organize activities in your community.
Consider how you can incorporate child abuse prevention into your work.
Discuss child abuse prevention at your conferences and meetings.
Collaborate locally.
As a Business You Can:
Sponsor pinwheel activities.
Print messages on your bags or insert bill-stuffers to bring attention to the issue of child abuse prevention.
Invite your employees to get involve by purchasing and displaying pinwheels.
Create a pinwheel garden on your company’s premises in April to show your support during Child Abuse
Prevention Month.
Contribute your company’s professional expertise to help us advance this campaign and our organization’s
mission.
Donate or support the purchase of advertising space to help continue getting the word out.

Pinwheel garden and other activities for your community
Plant local “pinwheel gardens” with signage delivering campaign messaging (or post Pinwheels for Prevention
signage) in locations around your community or grounds of your program.
Consider well-known or unusual locations for maximum impact. Options include:
Courthouses, City Halls, libraries and other civic facilities
Airports
Major thoroughfares
Malls
Stadiums
Community centers
Seek pinwheel garden sponsors: Seek local businesses to sponsor pinwheel gardens, plant them on their premises
and/or sell to employees as workplace giving campaign.
Issue a corporate challenge: Challenge the businesses in your community to purchase and plant the most
pinwheels. Award prizes to the top three finishers. Rely on existing corporate contacts for initial challenge,
expand from there.
Alternatives to pinwheel gardens, might include:
Plant pinwheels in planter boxes
A school or child care program may want to have students color the Pinwheel Coloring Sheet in the tool kit
and “plant” a pinwheel garden on the wall or window
Make paper pinwheels to display on a wall or window
Sponsor a coloring contest using the coloring sheet
Create “pinwheel bouquets” in vases or pails that can be displayed
Integrate pinwheels into existing events; ideas include:
Line courses or start/finish lines at runs/walks
Sell/display at conferences, press conferences
Decorate tables at fundraising dinners/galas
Display at golf outings
Integrate into board meetings, volunteer orientations
Promote campaign through organizational and corporate partnerships.
Wear pinwheel lapel pins as awareness pieces at speaking engagements or during media
interviews. Similarly, distribute or sell to board members, volunteers and other ambassadors.
Communication Opportunities may include:
Seek local media partnerships (print, broadcast, online) to help disseminate messaging
and/or donate advertising space.
Distribute media relations materials, including press release(s), letter(s) to the editor and others for child
abuse prevention month and as additional opportunities arise and warrant throughout the year. Inclusample
materials in your media kit; bring pinwheels to
interviews and/or wear Pinwheels for Prevention lapel pin for added affect.
Utilize local celebrities to deliver messages in editorials, local radio or television shows,
Utilize existing communications assets, such as email to constituents, newsletter, chapter web site, annual
report to promote Pinwheels for Prevention.

Seek speaking opportunities to educate people on the issue and engage them in our movement and your program;
options include:
Schools
Colleges, universities
Civic and service organizations
City departments
Religious institutions
Other non-profits
Hospitals, medical groups
Local businesses (speak at company’s “brown bag lunch” sessions)
Utilize social media to reach broad audiences of people among whom to continue building the movement. Social
media may include Facebook, LinkedIn, Twitter, YouTube, etc.
Public Policy: Pinwheels for PreventionTM can serve as a very effective platform for conducting public policy
activities. Communities may use it to:
Encourage supporters to participate in a letter-writing campaign to policy makers in support of proposed
legislation or policy changes at the local, state or national level.
Engage elected officials, business leaders to educate them on the issue and become ambassadors of our
message.
Invite policy makers to do site visits at your program office or visit programs you support.
Schedule state capital visits or “Hill days” made up of child abuse prevention briefing(s) for policy makers,
legislative caucuses or committee meetings, rallies and/or individual meetings with policy makers. Creatively
integrate pinwheels into these opportunities.
Distribute pinwheels to local policy makers or state legislators as an effective method for generating
awareness of your work and possibly gaining an audience with them.
Conduct a press conference at your program or host a reception to inform the media, community members
and policy makers about the Pinwheels for PreventionTM campaign and child abuse prevention efforts in the
community or state.
Wear pinwheel-themed lapel pins to meetings with partners, community members and policy makers to
garner interest in campaign; share pinwheels with business or other to inspire new partnerships.
Volunteer Opportunities: Use the campaign as an opportunity to:
Highlight the importance of engaging people from the community to help implement and support your
Pinwheels for Prevention campaign.
Promote your program’s or community’s volunteer opportunities, such as helping at an event or office support
on a project or assisting with the provision of services and programs to families.
Recruit public and private leaders to serve on a board or committee.
Solicit the donation of pro bono professional expertise, such as legal, accounting, marketing,
communications, and graphic or web design.
Create your own unique events, perhaps with local civic, school groups or youth groups. The events could
be small informational or fundraising events in volunteers’ homes (often referred to as “parlor meetings or
house parties”) or convenient local location.

Pinwheels for Prevention™ campaign core elements
The strength of our brands, from Prevent Child Abuse America/state names to Pinwheels for Prevention, are only
as strong as their consistent usage nationwide. With every year, we grow stronger in these regards. Moving
forward, the key to our continued and even greater success remains a commitment to “national consistency and
local flexibility.” Honoring the four “must-have” strategic elements is necessary in order to maintain the
consistency that makes this a signature campaign from state to state and will lead to greater success with the
campaign for all. These four elements are:
1.Use of the campaign name
To participate in the campaign, a chapter must use the name Pinwheels for Prevention. Exceptions are allowed in
cases where contractual obligations require the use of another name. In these instances, proposals for exceptions
must be submitted to the Prevent Child Abuse America President and CEO for consideration.
2.Use of the campaign logo
In any graphic depictions of Pinwheels for Prevention, the official campaign logo must be used. Not allowed are:
•Creative interpretations or use of the logo in colors other than those identified in the graphic standards
•Use of other pinwheel depictions in relation to the campaign
In 2011 we updated the Pinwheels for Prevention logo. To ease chapters’ implementation of this new logo,
state-specific versions were sent to each chapter. If any chapter needs its state-specific version of the logo, please
contact Matt Feldman at 312/663-3520 x861 or mfeldman@preventchildabuse.org.
3.Use of the campaign messaging
When telling the child abuse and neglect prevention story, it is important we speak from the same “playbook”. We
are not advocating for one uniform story as the needs of each state vary. However, chapters are expected to tell the
story within the same “family” of messages, and that similarly, certain story lines not be used at all, such as
equating the pinwheel with reported cases of abuse or childhood fatalities. See the Messaging section for direction.
4.Use of the national pinwheel
The fourth campaign core element is use of the national pinwheel. Chapters wishing to purchase pinwheels must
use the official national pinwheel. Again, it is a matter of maintaining national consistency and offering
advantageous bulk pricing for all. Please note, however, that purchasing or the use of pinwheels is not a
requirement of participating in Pinwheels for Prevention for chapters. The pinwheels no doubt provide a strong
visual to help tell the story, but know that their use is not required in order to participate in the campaign.
Local Creativity
Beyond the four core campaign requirements, chapters are encouraged to think creatively, broadly and
entrepreneurially when implementing the campaign in your states, because it is upon your ingenuity and
innovation that this campaign and its success is built.
Chapters are Pinwheels for Prevention Points of Contact in their States
Chapters will continue to serve as the Pinwheels for Prevention points of contact in each state where a chapter
exists. Within those states, it will be the chapter’s option to engage and provide leadership to any HFA sites or
systems, state affiliates or councils, other non-profit organizations, businesses or individuals interested in
participating in the campaign, including the purchase of pinwheels. The National Office will refer pinwheel
inquiries to the state chapters whenever possible. It is the chapter’s prerogative to distribute pinwheels or other
campaign merchandise free-of-charge or sell at pricing of their choosing.

Messaging
FrameWorks Institute Messaging Research
Building on the research the FrameWorks Institute first provided Prevent Child Abuse America in 2004, the next
iteration of the research is allowing Prevent Child Abuse America to employ a set of key frames and values, and the
development of a core story, focused on child development and the variety of environments with which children
interact.
FrameWorks’ position is that the developmental frame offers the prevention field the greatest opportunity to
engage the public in our work and influence the policies we support. FrameWorks also recommends that we move
this narrative away from a focus on the family and the hurdles associated with the “family bubble.” Therefore,
FrameWorks outlines the core story of development in the following ways:
1.Child development is a foundation for community development and economic development, as capable
children become the foundation of a prosperous and sustainable society (Prosperity).
2.The basic architecture of the brain is constructed through an ongoing process that begins before birth and
continues into adulthood (Brain Architecture).
3.Brains are built from the bottom up (Skill Begets Skill).
4.The interaction of genes and experience shapes the developing brain and relationships are the active
ingredient in this Serve and Return process (Serve and Return).
5.Cognitive, emotional and social capacities are inextricably intertwined, and learning, behavior, and
physical and mental health are inter-related over the life course (Can’t Do One Without The Other).
6.Toxic stress damages the developing brain and leads to problems in learning, behavior, and increased
susceptibility to physical and mental illness over time (Toxic Stress).
7.Brain plasticity and the ability to change behavior decrease over time and getting it right early is less costly
to society and individuals than trying to fix it later (Pay Now or Pay Later).
Viewing these key frame elements of the core story in terms of values, we’re focusing on four themes:
1) Prosperity – as we look for ways to keep our country prosperous, we need to think of the connection
between child development and economic development;
2) Stewardship – the future of our society tomorrow depends on how we raise our youth today;
3) Reciprocity – we give to our children now so that they can give back to society as they grow; and
4) Responsible Manager – addressing problems before they get worse is the responsible way to manage our
society’s future – taking advantage of opportunities that arise once we understand science better allows us to
innovate.
And in terms of simplifying models, there are three explanatory models that are all part of this core story, but do
slightly different things: a) Brain architecture explains what develops; b) Serve and Return explains how that brain
architecture gets built; and c) Toxic Stress explains the conditions that disrupt development.

Core Messaging
Building then on this foundation, Prevent Child Abuse America is developing core messaging that will drive our
communications going forward and build on the idea that child development is key to community and economic
development:
1.Child abuse prevention is a critical issue (for our state/community/country) in the near term and is the most
critical issue we can address for the long-term prosperity of our (state/community/country).
•We know that brains are built from the bottom up and that toxic stress from abuse and neglect impedes
healthy brain development, which is the core of child development, and that, in turn, is the core of
community and economic development.
•Effective child development efforts (such as home visiting, treatment for maternal depression, Shaken Baby
Syndrome awareness, healthy sexual development and bullying prevention programs) lay a strong foundation
for a child’s successful growth and development while helping reducing the long-term costs to society (crime,
the cycle of abuse, health care, poor education, lost productivity).
•It’s simple: When we don’t put the healthy growth and development of our children at the top of our list of
priorities, we jeopardize our entire future.
2.Calls to Action: You can help:
-At election time, everyone says children are a priority. This is the time to demonstrate it. Write your
congressperson, governor, senator, state representative and tell them.
-Learn more about how we prevent child abuse and neglect and be an ambassador to your family, friends and
neighbors.
-Promote the health and well-being of every child in your community.
-Organize your neighbors to ensure prevention services are available for the families in your
community.
-Participate in and/or volunteer your time and skills to, youth-focused neighborhood organizations.
-Support family or friends who are under stress.
-Donate to family support and child advocacy causes.
To access the FrameWorks Institute’s “Talking Child Abuse and Neglect Prevention” tool kit, go to:
http://www.preventchildabuse.org/canp/index.html.
Messaging Around the Pinwheel
The above, then, all informs the following. As borne out by the market research, people associate pinwheels with
children and childlike notions. This works to our advantage as we set out to rally people around the idea of
ensuring our nation’s children are raised in healthy, stable and nurturing environments. As such, heading into
2012, we will once again want people to see the pinwheel as a symbol for child abuse and neglect prevention,
particularly through the childhood development and community engagement frames. Therefore, the following
messaging direction is provided:

1.Equate pinwheels with the number of children served by your chapter in your state, and encourage the
agencies to which you distribute pinwheels to do the same for their county, area or however they measure.
For example, if your chapter served 30,000 children in 2011, plant 30,000 pinwheels in April (or whatever
month you choose as this is meant to be a year-round effort). Whatever it means for your chapter to serve
a child – through HFA, Circle of Parents, Shaken Baby Syndrome programs, sexual abuse prevention or any
other program – this method allows you to promote the good work happening in your state. This is very
much in line with a “solutions-based” approach, allows for a high degree of local flexibility and reinforces the
point that there is not one but many ways to prevent child abuse and neglect.
2.In line with the above point, chapters currently equating the pinwheel with healthy births in their
communities may also continue to do so.
3.Chapters may also opt for an approach not tied to statistics but rather offer people the opportunity to make
a general statement of support for your organization, healthy child development or child abuse prevention by
buying or displaying a pinwheel/planting a pinwheel garden.
4.The only positioning not to be used is equating the pinwheel with deaths from or reported or confirmed
cases of child abuse. The research is clear that we must avoid negative frames so as not to reinforce images
that are counter-productive to our new direction.
If your chapter has further questions on positioning of the pinwheel, please contact Matt Feldman at 312/663-3520
x861 or Ben Tanzer at 312/663-3520 x823.
Movement for America’s Children Messaging
Please see the attached one-pager on Movement for America’s Children messaging as these two efforts are
complementary to one another.

